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2 Answer Question One (1) and any other three (3) 
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1. Discuss any 5 factors to be considered when selecting distribution channels 

for a shoe manufacturing company                                       (25 marks) 

 

2. Analyze any 5 elements of the promotional mix used in enhancing 

organizational image.  

                                                                                                    (25 marks) 

 

3. Discuss the 4 activities of marketing a management process. (25) 

 

4. Explain any 4 societal forces that affect the actors in the company’s micro-

environment.                                                                                 (25) 

 

5. Discuss any 5 key factors that affect or influence consumer behaviour. (25) 

 

6. Discuss the characteristics of industrial markets highlighting the factors that 

make them different from consumer markets.                                         (25) 
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